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Join NUST to advance your career and shape Namibia’s future in a supportive and nurturing community of learning.

Department: Corporate Engagement and Internationalisation

Vacancy

WE ARE HIRING

Director: Corporate Engagement and Internationalisation (5-year performance-based agreement)

Closing Date: 10 June 2024
Only shortlisted candidates will be contacted. 
No documents will be returned.

The normal retirement age is 65 years.

NUST, an equal opportunity employer, invites qualified persons to submit their applications in writing, accompanied 
by a cover letter, a detailed Curriculum Vitae,  certified copies of qualifications as well as the names and full contact 
details (including e-mail addresses) of at least three credible work-related referees to:

Private Bag 13388, 13 Jackson Kaujeua Street, Windhoek, NAMIBIA.

Applications may be emailed to recruitment@nust.na On e-mail applications, please enter the title of the position 
in the subject line. All foreign qualifications must be validated by the NQA. Only shortlisted candidates will be 
contacted. No documents will be returned.

Job Requirements

• A Master’s degree (NQF Level 9) in Marketing / Communications / Internationalisation / Public Administration or a related discipline with at least 
ten (10) years of experience in internationalisation, stakeholder engagements / networks in a corporate or higher education environment of which 
five years must be at a management level. 

• Proven track record of developing a communications strategy and building collaborative partnerships with strategic stakeholders.

• Excellent policy formulation and execution skills, negotiation, conflict management, and communication skills. Knowledge and experience with 
social media, branding, and marketing. 

Job Description

• Develop the corporate engagement, internationalisation and crisis communication strategy and plans; 

• Develop, implement and maintain operational policies and guidelines related to internationalisation, corporate communications and marketing, 
such as digital communication and media protocol; establish and nurture long-term partnerships with private, public, and international 
stakeholders; oversee staff and student exchange programmes, 

• Oversee marketing campaigns; maintain and promote the corporate image of the University; ensure the corporate image reflects the University’s 
strategic direction; promote NUST brand through all communications, branding, and corporate advertising; 

• Compile the division’s budget and monitor expenditure; provide leadership that demonstrates the values of the University; prepare and implement 
the strategic plan and carry out any lawful instructions as requested by superiors.

Contact: 
Ms Theophilia Shilongo
T: +264 61 207 2080 
E: : ttshilongo@nust.na


